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Abstract:

The century we are living in is the century of knowledge, technology and communication. Goods
and services as well as information are highly accessible in this special time zone. High
accessibility offers infinite choices to people and so in this plethora of information and choices
creativity is the key word for competency. Creativity is an important input in every aspect of our
lives; from ways of thinking to marketing products and from urbanization policies to challenging
construction designs. Creative urban concept has been suggested especially in the last two
decades in order to achieve sustainability of the cities and so to generate creative policies in
cities has gained importance on the global level. Creative urban policy processes fed with ideas
such as brand city, and thematic city has brought about positive results. On the other hand, the
new global city images produced by multi-national companies are the symbols of the economic
power. Since architecture is the focal point of all of these transformation and renovation
processes, architecture is expected to make an absolute, creative contribution to the city. In this
article, creative urban policies and the architectural interaction in global cities and the new
architectural terminology and forms that these interactions have led from the creativity concept
point of view will be discussed.

Keywords: Creative urban policies, sustainable city, globalization, global city, architectural
image, architectural language, digital architecture

Creativity is a thinking process to generate ideas those are innovative and
functional. Especially in art, creativity has led to new tendencies and the
ideational basis of these new tendencies has attracted the communities
and caused pluralism. There are many circumstances to attain creativity. In
his book for the Istanbul Biennial = Saskia Saaen has commented on
creativity: ‘Creativity as well as indicating change, also involves the invisible
and the quiet and it makes the invisible and the quiet readable, gives it a
presence and it creates an energy which is ready to be shared.” (Sassen,
2005)

Creativity is transmitted very quickly on the global scale and the generated
ideas and products become widespread in no time. Today creativity is a
concept not only in the context of art but it is also considered as a concept
which is transformed into production and capital, a concept which is
supported by new ideas emphasizing difference, and which in a sense is



seen as indispensable in competition . Whatever the level of creativity or in
what area it is applied. it is always evaluated as one of the most important
aspects of creation in the global world. All the new experimental models in
industrial designing process can be assessed by all means as creativity but
yet it is the novelty in the design of the end product which is visible product
that makes the product quickly marketable. Moreover, being marketable
gives it the opportunity to surpass other brands in the market as an image of
brand. In a process whereby the flow of information is really fast and a lot
of alternatives are offered to the people and the accessibility of these
alternatives are available from all over the world, creativity has gained an
important significance for competition.

In the article, the concept of creativity in two perspectives; creative cities for
sustainability and creative cities on global scale will be discussed. The
architectural terminology that is generated through these policies is also
discussed. The study is made up of scanning the literature where
contemporary architecture is discussed, master thesis of students working
on contemporary architecture and especially the master classes on digital
architecture. The mission that architecture has at this point is discussed by
comparing the results that have come out of this research with creative
urban policies.

There is an assumption that the 21st century will be the century of the cities
because half of the world population will be living in cities; the ratio in Europe
is over 75% now. For is reason in order to maintain their sustainability the
cities place their policies on creative thinking. What is meant by sustainability
is to be sustainable in economical, social and ecological sense. Especially
when Europe has entered a deindustrialization, the old industrial cities
emphasize creative thinking and policies in order not to loose and in fact, to
enlarge their population and the employment facilities they have.

The requirements of a creative city

The urban decision makers who have decided to apply urban policies have
to give importance to innovation and achieve a creative level in a social and
political sense. Culture is one of the important elements in having creative
cities; another factor is to create a brand or a theme like ‘intellectual city,
green city, educative city, city of design’. For example, Glasgow in England
has been titled as a ‘City of Design and Architecture’. Branding Cities are
aiming to draw attention by being distinctive among other cities and to be an
important tourism and capital spot. However, these efforts have some
negative results as well as positive points ; and consuming the place and
losing the identity are some of the consequences of these efforts.

In order to be effective, it is important to have an above average creative
force and ideas.

The important titles that the decision makers are going to come upon are
these:
e Urban policies should be based on innovation and creativity
e As well as a sense of cultural creativity and innovation there should
be technological, economic, social and environmentalist input.
e For economic change the city needs a long time

When these policies are applied the city should be able to sustain itself, in
social and economic sense and the decision makers must make the
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necessary internal and external adjustments. In creative cities, in context of
these policies, the most important problem is how these changes will be
adopted without destroying the spirit of the city. (Landry, 2006)

According to Richard Florida, who has studies on creativity, the attraction
centers are no longer countries but cities.” People no longer go to cities for
only employment facilities; the creative class has now different criteria. When
they choose a place to live they look out for different features: What is
happening in the art and cultural life of that city, which he will be living with,
how is the environment of the place he is going to live in?”

Richard Florida talks about 3T in relation to the development of the creative
capital: ‘Technology, talent and tolerance’. For a place to attract creative
people, to open a gateway for innovation and to reinforce the economic
growth these three factors should go hand in hand. Richard Florida points
out three features in order for a city to be on the creative status:

e new ideas

e an environment which has the facilities of a high technology

e regional development and growth

The important inputs to maintain these requirements are the number of
universities, to generate new technologies, cooperating with the industry and
young, active population, the number of cultural areas, a business
environment open to new and innovative ideas. Along with these, it is
important

e to have a sports center which can accommodate important sports

activities

e to have renovated museums

e to have a fantastic industrial period architecture

e to enhance the ratio of creativity

Richard Florida also talks about creative class. He also says that the
expansion of this creative class enables an increase in the ratio of creativity.
This class has a range that extends from technology to show business, from
journalism to finance sector and from high tech manufacture to art. The core
of this creative class is composed of scientists, engineers, professors and
academicians, poets, authors, actors, designers, and architectures. Creative
people generally like to try to experience different trends; they listen to
different kinds of music, and like to taste different food. (Florida, 2002)

Creative urban policies and examples

In the creative urban policies, the intermingling of the scientific, cultural,
social, and economic creativity generates a brand new synergy.
Interdisciplinary studies done in different fields are the most important must
to be successful in urban policies. The interdisciplinary fields include the
economic, social, environmentalist, and cultural geography, city economy,
city planning, history and anthropology, design, aesthetics and architecture,
ecology and cultural studies. (Landry; 2006)

Some of the creative city practices that the literature research and sample
analysis has led to are these:

e Generating new themes for the cities and creating brands, culture
city samples are in this sense a serious catalyst. The most important
challenge is the question of how the cultural images can be
benefited from and used as an economic input if you take the
existing cultural structure as a basis.
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o Especially the industrial cities that no longer function use their
industrial heritage for this objective and they create urban
centers. This activity is seen as one of the clichés of the urban
regeneration. This is a cliché that transforms the old harbor,
dock, and industrial places to be a tourist attraction sites and
with challenging architectures enrich the transformed areas so
as to be an world agenda.

e Building distinctive and striking constructions parallel to the
themes devised for the cities organizing architectural design
competitions where  worldwide famous architects are invited
and having these projects realized.

e The international capital is heading towards the cities and this
flow in turn necessitates huge buildings for multinational
companies. It is important to construct distinctive buildings for
these multinational companies.

e To be on the agenda by building the highest and most high tech
equipped building in the world

The fact that Istanbul will be the Cultural City in 2010 has also triggered
some of the old European cities especially old, industrial cities for
transforming themselves. (1)

In the workshop ,even though they weren’t given the Culture City title, the
participants told their experiences as follows:

Culture has become a brand image to render a city attractive for a long time
Future is as important as today so your target must be not only today but
also tomorrow.

Let the art and culture take the lead, have the support of public and private
sectors, press, media, and the public, and create a cultural city. (Newcastle)
There was a budget of 6o million pounds to continue to have investment for
cultural projects, festivals and economic, culture tourism. We also wanted to
state ourselves as an international city.
(http://europist.net/cultman/images/User Files/File/forum2006danECOCS)

According to the citations some small cities economically far below the world
range has succeeded to highlight themselves with their policies under the
culture heading.

The Emsher Park Project, which is organized by IBA in Germany, has made
the Ruhr basin and the industrial heritage more valuable culturally,
economically and socially. This project enabled the region to revitalize, new
living spaces were introduced to the public, and there were more
employment facilities. In addition to having these opportunities, Germany
has gained an attraction center in tourism by providing the industrial areas
with different functions. The transformation and the museum designed in
Bilbao, Spain can be discussed as a good example of the creative urban
policies. At the end of this process, which is called the Bilbao effect, the
number of tourist as well as the employment rate of the city has increased.
According to the calculations made by Financial Times, the museum has
contributed 500 million dollars to its region for economic activities in 3 years
and has gained 100 million dollars through taxes. Even in 2002, which is the
worst year of the international tourism, Guggenheim has contributed 160
million dollars to the regional economy. (Goérguli, 2006a)
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Picture 1.  Liverpool museum 3XNielsen (2)
Bibliography:http://www.3xn.com/

Another city, which has become prominent with similar characteristics, is
Amsterdam. Starting from 1999 Amsterdam has gained a different fagade.
Amsterdam was adorned with new residential areas, business and trade
centers and distinctive constructions that were supported by transportation
axis. When we look at the common features of the constructions during the
beginning of the so-called golden years of architecture, we can talk of three
characteristics. Money, show off, and big canopies. Buildings constructed
with very expensive materials, big open spaces in masses, protrusions that
challenge the structures, big and long canopies. Transformation of harbor
islands that no longer function has created interesting residential areas. In
Amsterdam according to the decisions of the West 8 group, the two big
piers in the east docks were designated as residential areas. Ziidas region
that was developed as a trade center is about to be transformed into a show
center where different architectural approaches have been experienced. In
this area, many constructions have been completed and a lot is being built.
In all commercial buildings, including the high-rise buildings, challenging and
striking geometries have been experimented and in massive facades big
volumes and spaces has been left open. In this sense the last ten years in
Amsterdam has been architecturally quite active. The architects call this
decade the golden years. (Gorguli , 2006b) All the given examples are the
results of the creative urban policies that are sustainable in social and
spatial sense. Creative city image has on the other hand another
dimension which is more competitive. This dimension is always on the
agenda with its very different architectural styles and it reflects a challenging
architectural style, which is the outcome of globalization.

Globalization, global creative cities

The century we are living in is a century of accessibility and communication.
In terms of accessibility and communication, there are no borders in the
internet and in many countries the borders have been removed. This fact
has led to the commingling of the cultures and has caused the dominant
culture to be accepted as an average common value system in the world.
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People who speak the same language and who have the same taste of food
(Hamburger is seen as an international food and likewise everyone can taste
the Chinese food. This fact is in one sense contradictory because in a
medium where the global is very important the local and regional is also
highlighted.) People now can live in any place around the globe without
feeling any alienation. Globalization has brought similarity in physical spaces
(in architecture) and this similarity caused the cities gradually to have the
same configuration.

It is not sufficient to study the consequences from only social and economic
point of view. In fact, the most important result is the spatial transformation
that has affected people psychologically and in terms of their physical quality
of life. Spatial transformation on one hand is the consequence of the new
functions and missions that the cities now have, and on the other hand it
becomes even more distinctive when the newly designed constructions
affect the physical environment of the cities. The success of the functional
transformation of the cities is parallel with the creativity level of the policies
applied for that city.

Some cities that we call global cities (which have an economic capital and
have a say in management decisions) are becoming more and more
important and even surpass the country in importance and take the form of a
city-state. For this reason, there is a serious competition among the cities,
which are considered to be world cities, and constructions, which designate
power, show off and wealth have been built, and new functions related to
the cities have emerged.

Caglar Keyder wrote: In its first formulation, the political economy of the
global-city construct was based on a few assumptions. Capital was global,
and its spatial organization hierarchical : the situation of the cities of the
world in which control functions of capital are located and the labor force
providing producer services would reflect this hierarchy. Global cities
supplied producer services at a supranational level; those that were at the
top commanded a second level of regionally important cities that in turn were
linked to centers with local importance. Within the cities in the upper levels,
where global control functions and producer services catering to
supranational clienteles predominate ,such services are expected to
constitute the most dynamic sector of the economy, providing investment
and employing a greater than expected share of the labor force. This model
assumes a postindustrial development where manufacturing
employment declines and services expand. For global cities, it is this
particular kind of high- value adding services that are associated with control
functions that become the index of success. (Keyder, 2000, 28, 29)

Global cities directly reflect the economic restructuring, employment patterns
and ensuing changes in population and class formation that take place
globally because people and business units who perform the crucial control
roles over global flows are located in such cities. These cities provide
services such as control over information, taste, the dissemination of
symbolic markers of status, and the flow of financial resources, to global
players- producers and consumers alike. (Keyder, 2000, 224)

New York, London, and Tokyo are considered to be strategically the most
important global cities. This strategic importance depends both on the
important role they have on telematic global network, and on the place they
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occupy financially, and their place as a knowledge center throughout the
world. In today’s world, the global cities are the key areas in the control,
coordination, processing of knowledge that made the cities the driving force
of capitalist development today. (Thorns 2004, 90)

In the cities in where capital, knowledge, and the flow of technology are at a
very high level, there are multinational companies that take the economic
and in relation with this managerial decisions and this fact renders the city
relatively powerful.

According to Friedman, cities are socio economic systems, which are
spatially organized. The most important aspect of the cities, which Friedman
underlines, is that cities function as a center through which money, workers,
knowledge, and other related economic variables pass. Therefore, cities
become global accumulation areas. In this way, they have economic and
political power and act as a magnate, which pulls population toward itself.
Thus, they increase the spatial complexity and diversity of the city. (Thorns,
2004,92)

The fast flow of knowledge and communication has enhanced the
importance of world cities in financial system. Having no spatial borders has
made the global city system more and more important. Some cities can be
more attractive than other cities. This competition leads the cities to have
accumulation systems. In order to attract capital, cities try to increase
differences among them. (Aslanoglu, 1998)

In parallel with the defined developments, the more the spatial borders lose
their significance, the more sensitive the capital is to move to particular
places. Some cities try to attract the capital by increasing their distinctness.
As Friedman pointed out in his conceptualization of ‘World City’, World City
is not a new fact. This concept is the result of a long process that started
with the development of capitalism. The cities that are higher up on the
hierarchical scale because of their location and economy act as a
cornerstone in the control process which takes place on a worldwide scale.
Their sector-specific employment structures, population, and spatial
distribution can only be understood in this global functioning framework.
Seen through this functioning perspective you can count up to 20-25 cities
starting from New York, London, Tokyo .It is clear that the economic-
historical- geopolitical status are effective in the role city is going to
assume for itself. However, when the latest developments are taken into
consideration, the main point to be emphasized is the particular role that the
city will have in economy. The cities must create attractive environments to
attract capital. (Aslanoglu, 1998, 113)

Among the cities which are competing globally Paris is the first example
because Paris started restructuring and reshaping itself during the 1980’s.
This restructuring has added to its historical background and so Paris has
succeeded to maintain its unique place among the world cities. The Grand
Projects of Paris that Mitterrand has considered as a state policy has been
very effective. Paris has strengthened its managerial role on the global scale
and has approved itself to be competitive once more. The pyramid designed
by Pei for the Louvre Museum, National Biblioteque, Grande Arche, Opera
Bastille is among the projects, which were of basic importance worldwide.
Another example in this respect is Berlin, which has gone through many
changes after the Wall. Berlin has also undergone a restructuring, which

Creativity, creative cities, created architecture 87



aimed to at emphasize the global facade of the city. Indeed, there was a
claim in Europe that the Berliners were trying to create an alternative city to
Paris. The image of Berlin now is formed by the future. The people who go to
Berlin not only visit the historical places but they are also interested in going
around The New Berlin. The sights worth seeing are around not only the
center but the east and the west side also have important examples of the
development that has taken place in the last decade. What Berlin owes to its
past architecture is being renewed. Berlin has probably become one of the
most important architectural exhibitions of the new century. In this process,
Berlin has proved that its aim was not only to increase the number of the
new buildings but also to create unity of the city by constructing the new
buildings. One of the most interesting attitudes in the application of the
policies in Berlin is the number of the works ordered to famous foreign
architects. By transforming Berlin into an exhibition hall of the contemporary
architecture, they have tried to turn  Berlin into Germany’s contemporary
shop window. According to Tanyeli, as a result of such a rapid construction
activity, Berlin  today is not a city but a three dimensional magazine. It
doesn’t have the natural ‘aura’ and the specific mood that a city has but it is
a medium which offers a lot of well-designed buildings, well performed
structures with an alienating effect which only a magazine can offer. Those
architectural buildings neither contribute to the life going on in Berlin nor
create identity which can be called ‘Berlin’. However a dwelling that is called
the city gains an essence only when it gives that architectural significance
a substance which is not related to the architecture but which gives the
feeling of having thoroughly lived in and consumed the city. What lacks in
Berlin is this. (Tanyeli, 2002)

According to Tanyeli’s interpretation of Berlin, having lost its urban memory
offers a world of completely different images. Berlin has gone through a
process of integration whereby trying to prove that it is an important center
of finance, culture and tourism but the applied urban policies has proven to
be unsuccessful because of the absence of the feeling of in a sense being
real.

It is possible to increase examples of creative urban policies. There are
similar tendencies in developing countries that go hand in hand with the
globalization. It is inevitable for the developing countries to be affected from
the globalization process.

Metropolitan populations of the developing world constitute most willing
receptors of transnational flows. Not only is the population wealthier and
more educated and attuned to a shared global structure (more evolués , to
use the vocabulary of the nineteenth century globalization) but also they
have access to the technological and infrastructural nexuses that permit the
transmission an reception of the flows. The principal tension in the
globalization of these metropolises arises from the double determination of
the context they find themselves in: they are part of a network of global
flows of money, goods, people, information and signs, such as they have to
be seen and analyzed within the transnational field of global system. At the
same time, though, they are part of the territorial rule and sovereign
jurisdiction of their own state. While this is not necessarily an impediment to
globalization, especially because the powers of the state visibly on the
decline, it does mean that unique negotiations occur which affects the way
the global flows are accommodated in different contexts. (Keyder, 2000,
223)
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The critics who see the globalization as a heterogeneous process claim that
globalization is an interaction among cultures and they criticize the approach
that sees globalization as a consequence of the modernity of the west.
However, it does not seem possible to center the speculations about the
west on the west and the rest. The reason for this is as Featherstone has
pointed out is the gradual flow a of global power beyond west ( Japan and
the so called Asia Tigers such as Malaysia, South Korea and Taiwan) and
so the need to take into consideration the once speculated as ‘the other’.

When the Far East became such an economic power, the cities in these
areas were categorized as competing cities too. In this context, cities such
as Shanghai in China, Beijing, and Hong Kong have gained new and
different city images. (Picture 2) These cities reflect their creativity with
different projects (like the Eiffel Tower in China) and try to create new
images in parallel with the Olympics.

Picture 2. The architectural diversity in Shanghi
From the Murat Sahin archive

Especially the architecture created in the Far East is built not with the
creative urban policies mentioned before but with really high constructions
that have a totally different architectural style built as the manifestation of
the power of the multinational companies. These high constructions enable
the cities to articulate into the global level. The silhouette of Hong Kong has
left the silhouette of New York far behind and Shanghai has become a city
that attracts people with its different architectural styles.

The western cities are competitive in this aspect but also developing
countries as well as the cities of the Far East have started to influence the
world by means of new projects, new signs, new images, and imposing
buildings.

Created architecture

According to Baudrillard, we are in the stage of consuming the signs. The
first is the functional value of the object and then the exchange value was
added and then the sign value of the object is also added. Baudrillard
explains this idea as follows: The exchange value is the simulacra of the
functional value. When the objects start to have an exchange value, they
are no longer at their original state. However, the sign value is even more
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abstract than the exchange value and it is considered to be the simulacrum
of a simulacra. Capitalism has reached a stage of consuming the simulacra.
Simulacra have replaced the reality. Lash and Urry has stated that the signs
are being produced in a similar way. These are either postindustrial
information products with cognitive contents or art products with aesthetic
contents. It is the design value, which makes the aesthetic value of the
object higher in the production stage. The increase in the research and
development expenses results in the increase in the sign value of the
objects. (Aslanoglu, 1998, 163)

In this medium full of ambiguities and transience, the advertisements and the
media images in their cultural practices play an incorporating role and
images become commaodities. To have an image is important to become an
individual. In the world of competition, the production of the images has
become important to have a prestige. The creation of image has a distinctive
place in the competition between the companies. (Aslanoglu, 1998, 111) It
is necessary to interpret the created architecture that has evolved in the
globalization process.

Information technology wants ‘nice buildings’ and for this reason instead of
redesigning the old buildings, news ones are built. (Thorns, 2004, 91) This
discourse is enough to show that architecture is now a sign and is one of the
consumed objects. To create a sign is one of the most important steps of the
creation process. As mentioned earlier creative global cities want to apply
their creative policies that they have put forward both in cultural dimension
and in tourism. These creative policies are highlighted with creative designs
and physical environment.

It is partly because of the competing global cities and partly because of
capital and technological advances, that architecture is becoming more
pretentious, more expensive, and more varied. Capital and technological
advances have made the experimental designs that the architects had
always in their mind possible. The international capital owners and the local
authorities that these groups support are ready to build challenging,
pretentious, and enchanting constructions. So now, it is up to the
architectures to prove themselves on a philosophic and technological
dimension. Under these conditions, the architectural medium has a more
irrational, formalist, and more pretentious form now than ever before.
Especially the young finance cities that are created with hot money and that
started having a place on the world agenda (Hong Kong, Shanghai etc.) are
in one sense the playgrounds of architectures. (Lang, 2007) The architects
who have a very limited opportunity in the western cities where
conservatism doesn’t leave them much space to move around have to show
their craft and creativity in these competitive new cities. The pre-industrial
palaces and church buildings that were both the signs of dominance and
power and were also the places that governed are replaced by business
centers which are the new sanctuaries of money , and by cultural centers
and museum complexes of the cities that are trying to prove themselves.
The aristocracy who as the patrons of art had large collections has built
storehouse - museum buildings in later years and these buildings are also
replaced by constructions which have become more important than the
collections that are exhibited there. This architectural standing values the
construction itself as an exhibition object.
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In today’s consumption economy creativity is one of the most important
means of marketing. Nowadays the constructions are seen as an object of
consumption and in parallel with this attitude the decision makers who can
produce the most creative architecture can carry their cities to the world
agenda.

After the industrial period, modernism, which has become so common, had a
socialist pattern compatible with the rationalist standardization. This
philosophy has appeared as a reaction to the romantic, elitist irrational and
elaborate epoch of the 19" century. All the technological and the scientific
developments of the 20" century has acted against modernism and so a
new era in which power, show off and ostentation is dominant has started.
Especially the development of computer technology, the elaboration of the
designing process in a digital medium, and the assistance of construction
and materials to the designing process has enabled the architects to carry
creativity processes to the point that even they could not have imagined
before. Now the architects have moved beyond the point of once being
accepted as ‘the God architect’ to a stage where they can create every form
and technology.

Rectangular architecture period is about to be over. All the designs are as
organic as the forms found in the nature but they are also huge in size and
so different from nature.The architectural forms, which are composed with
the help of computer simulations, are being digitalized again with the help of
computers and construction technologies are being put into practice by the
means of computers. They are expensive buildings because they need
special technologies.

In Zaha Hadid words: ‘It is a rare opportunity for us to create an urban area
together with the object it has.” This phrase expresses the fact that the
architects want to be in contact not only with the building but also with the
city itself. That is in other words architects want to leave their marks on the
city or we might say contribute to the city where they have created buildings.
Phaeno Science Center built on the ICE railway in the center of Wolfburg is
both the last site of the cultural centers designed by Scharoun and
Schweger and also the junction of Mittelland Channel where Volkswagen
factory and Autostad are. The volume of the building rises high up from the
ground on a set of concrete cones in order to be able to create transparency
and porosity. (Picture 3). (Barut, 2007) Hadid has added a diagonal
perspective from different levels in the exhibition center by creating a
landscape like an artificial crater in the main gallery and the other functional
places are located in these bulging volumes. Cones, by creating mysterious
and dynamic spaces establish a contact with the outside. (Picture 4) Both
the mass of the building and the interior space is beyond what is usual and
common. The interior spaces are also beyond the common conception.

Another building, which has a relation with the city and is on its way to
become an icon, is the museum that Libeskind has designed for Denver. It
echoes the appearance of the nearby Rocky Mountains with its geometry
that is like that of rock crystals, and slanted surfaces covered with titanium.
The museum, which had its inauguration in 2006, was criticized for drawing
more attraction than the works of art being displayed in. (Picture 5)
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Picture 3. Phaeno Science center Zaha Hadid Bibliography: Barut 2007
http://www.designmuseum.org/design/zaha-hadid http.//www.phaeno.com/

Picture 4. Phaeno Science Center Interior space Bibliography: Barut 2007
http.//www.designmuseum.org/design/zaha-hadid http.//www.phaeno.com/
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This first work of Libeskind in The United States creates an area of
communication in this area of the city. In his project, Libeskind suggested a
street experience in the urban space and organized museums, shops and
studio flat complexes in the area. The new arrangements made around the
building have according to the authorities the quality of revitalizing the city
center.

The most important thing taken into consideration in the designing of the
new building is that the new building should have such iconic features to
draw a lot more people to the museum than the former building. The
building that has been shaped by a concept of architecture that succeeded
to separate the traditional from the elements of the future also draws
attention by the special section designed for the pedestrians. (Barut, 2007)

In Porto, which has become one of the culture capitals of Europe in the last
years, a multi-disciplinary group has constructed a building. This new
building has a monumental quality that would turn the building into a
symbol of Porto. (Picture 6) Casa da Music is a one of the proofs showing
how inseparable engineering and architecture are. The aim is to place a
program reflecting all the architectural concerns of space into an unusual
object. The most important characteristic of the building is its unfamiliar form
and the giant window of the concert hall. The designer Rem Koolhaas
comments on this concept: ‘Casa da Musica as well as having a form which
reflects what it has in itself, it also reflects the city into the building in a most
unfamiliar way.” Many culture centers only render service to a particular part
of a society. Most of the people only know the exterior of these buildings,
whereas only a small number of people know what is going on inside. (Barut,
2007)

Casa da Musica houses two concert halls, various rehearsal rooms, a
recording studio, music shops, a restaurant, a café, terrace and education
areas in its rock like form. This place is just next to the historical center of
Porto.

Picture 5. Denver art museum, Daniel Liebeskind Bibliography: Barut 2007
http.//www.daniel-liebeskind.com/
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Another city that was Culture Capital of Europe was Graz. In this context, a
new Art center was built in the city. The building whose design was made by
Spacelab Cook- Fournier group is situated in the well-preserved historical
part of Graz. It has such a striking organic shape with its contradictory and
uncommon form that it will
certainly draw all the attention.
The building was designed
more as a living organism and
the exterior serves as an
electronic communication panel.
(Picture 7)

The World Expo Fair, which is
one of the important catalysts,
will be held in Shanghai in
2010. (Picture 8) For this fair
BIG Company has designed a
building that we can call the
Eiffel Tower in the Far East. The
building was designed to
function as a hotel, conference
hall, and sport center. The
building was conceived of as
the integration of two structures
into one building. The unity of
the two structures rises up as a
tower and forms an arch that
expands into an area reserved A
for meetings and activities in the E i
main axis of the building. Picture 6. Casa de Musica , Porto,
(Tasarim, 2007) Porteguise, Rem Koolhas
Bibliography : Barut 2007

Picture 7. Graz Kunsthaus Bibliography: anonymous
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Picture 8. REN-People Building
Bibliography: Tasarim journal, volume 167, 2006

The theme of the ninth Architecture Bienniale of Venice 2004 whose curator
was Kurt W. Forster was metamorph. The topics were specified as
Transformation, Topography, Surfaces, Atmosphere, and Hyper —Projects.
The works done by the architects were based on the ideas such as
interaction of computer and nature, the conversion of architecture into a
living organism and the transformation of the traditional architecture. The
main ideas put forward in the biennale are that with the application of the
new architectural materials the perception of architecture has transformed
itself into more organic and changeable concept. This transformation into
more organic and changeable concept has added a sense of time to spatial
thinking, and that the tough, hard lines has been softened into more
organic and soft lines spatially in order to make the spectator rethink the
issues of space, body, memory, and nature. The architectural process is said
to have transformed itself into a living organism. However, the main idea of
the bienniale on which the architects has agreed on is creativity. (Berik,
2004, 47)

Conclusion and evaluation

In the article, the concept of created architecture and creative cities has
been dealt with in two perspectives. One aspect is creative urban policies
and the other is the globally created architecture and brand city image. T

These two perspectives had a common idea: The cities should be
sustainable, different and interesting, and their tourism prospects should be
encouraged and enhanced, and they should be revived economically and
socially. Landry lists the criteria as follows:

Economic revival; level of employment, income, the standard of living the
number of visitors and tourists, level of trade , the value of estate and land.
Social revival; social interrelation and activity

Environmental activity; and it is evaluated in terms of ecology and design
Ecological perspective; air and noise pollution, waste disposal, traffic, and
green areas.
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Design perspective; architecture, roads and streets, illumination, security,
friendly and psychological attitudes in terms of city environment.

Cultural activity; culture activities, the frequency of the traditional celebration
ceremonies. (Landry, 2006)

The more the decision makers who are in charge of the urban policies value
the creative ideas and created architecture, the more successful they are
likely to be. The arrangements made only in social and cultural scale are not
enough to achieve success; spatial changes are also a must for the success.
The most delicate aspect of the creative urban policies is to evade the
deformation of the urban and cultural identity and to have new arrangements
made without erasing the urban memory. The most important distinction
between the creative cities, which aim at globalization, is exactly this urban
memory because the new images scattered all over the place detracts the
city from its identity.

As studied from these two perspectives, it clearly seen that architecture is
the most important landmark in urban policies; the triggering motive is the
created architecture and physical environment created in accordance with
this understanding. When we come to think of it we will see that the striking
element is always the new symbol of the city, the new attraction point, the
focus of the city, and the urban space, then we will surely observe that the
city is reconstructed on a transformation theme. In these processes where
architecture is loaded with such a heavy responsibility, the architects are
trying their best to show their creativity and have the most different design.
The architects who are stuck in the conservative policies of the west cities
see these mediums as an opportunity and practice their designs with the
unlimited support of computer technologies in design and construction
stages. The philosophical ideas that were pronounced in the ninth
Architecture Biennale of Venice 2004 is being realized and even more
striking buildings are being designed. The buildings that are designed in
accord with the creative policies face no financial problems and a lot of
things which might be seen as impossible are pushed till eventually they
are seen as an image and symbol. In architecture a lot of accepted
concepts have disappeared and notion of both the form and the inner
space has been disrupted and a new excitement, dynamism, mobility and
changeability has been introduced.

The architecture created has these common characteristics:

e Architecture is defined in an absolute or philosophical context and
the construction form is created accordingly.

e When an architect designs, he/she looks for richness and
differentiation and repetition is highly avoided.

e The building is thought of as a sculptural form and functionality is
pushed back to the background.

e In the inner space unprecedented speculations, mobility and
dynamism is in demand

e The material covering of the exterior surface is also chosen from a
totally different material or ordered in accord with the form

e Ecological sustainability is always reflected in architectural designs
but in some buildings this concern is totally ignored because of the
form
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e Computer technology is always used in design; moreover, new
computer programs are produced to work out the structure and
covering of the building.

¢ In manufacturing and construction stage computer technology is
always made use of

e There is a need of important financial support for the construction.

The architecture which is now produced along with the creativity needed
exhibits a certain amount of narcissism. It expresses a physical environment
in which dimensions are far beyond the size of the human beings, where
power and show off is dominant and competition has become very important.
This is in fact the result of global competition and the policies of the global
world because this policy is creating its own architecture. In fact in a world in
which money goes around and increases fictively, the created images might
say something about the new architectural trends. The development of
creative architecture is unavoidable and useful but there is a risk of turning
the cities into the movie platform of the futuristic films if the cities are
crammed with these experimental buildings.

Endnotes:

1. There was a workshop about this subject in Istanbul in 2004. The
participants of the workshop were as follows: Moderator: ,Hilde Teuchies
(Het Muzik Lod, Belgium), Speakers: Per Svenson (Public relations
director, Swedish Parliament, Cultural relations, Stockholm, Switzerland
),Nuri Colakoglu (Istanbul 2010), Korhan Gumus ( City Planner), Laura
Dreano ( Lille 2004 Culture president, IETM president), Asu Aksoy
(International projects coordinator, Santral, Istanbul), Andrew Dixon
(IFACCA, World art and Culture Summit CEO, Newcastle)

2. Liverpool is getting ready to be the Cultural Capital of Europe in 2008.
750.000 visitors are expected when the construction is finished.

3. REN-People Building designed for the World Expo Fair 2010 in
Shanghai BIG group
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Yaraticilik, yaratici kentler ve yaratilan mimari

Yaraticilik; tim temalarda ve her boyutta ortaya konulan bir tretme ve dislince
sirecidir. Ozellikle sanat alaninda belirginlesen yaraticiliklar, yeni egilimlerin
dogmasina yol agmis, bu egilimlerin diglinsel temelleri de topluluklari pesinden
suriklemis ve cesitlilikleri gindeme tasimigtir.

Makalede yaraticilik kavrami, yaratici kentsel politikalar ve yaratilan mimari dil olarak
ele alinmistir. Yaratici kent politikasi kavrami; strdurdlebilir yaratici kentsel politikalar
ve kuresel kentsel politikalar tizerinden irdelenecektir.

*Yaratici kent kosullari ve kentsel politikalar

Yaratici kentsel politikalarin olusturulmasina duyulan gereksinim iki nedenle ortaya
ctkmistir. Birinci neden; siireg igerisinde, giderek istihdam olanaklarini, nifuslarini,
ulke icinde agirliklarini kaybeden kentler, surdurllebilirlik adina bu politikalara
gereksinim duymaktadiriar. Ikinci neden ise; kiiresel siiregte diinyaya eklemlenmek
ve 6ne ¢ikmaya calismak icin kentler bu politikalardan yararlanmak istemektedirler.

Yaratici kent politikalarinda; bilimsel, kiltiirel, sosyal ve ekonomik yaraticiligin birbiri
ile bitlinlesmesi yepyeni bir sinerji yaratir. Farkh alanlarda yapilacak interdisipliner
calismalar Ozellikle yaratici kent politikalarinin basarilmasinda en énemli kosuldur.
Ekonomik, sosyal, cevresel, kiltlirel cografya, kent ekonomisi, kent planlama, tarih ve
antropoloji, tasarim, estetik ve mimarlik, ekoloji ve kiltlrel arastirmalar interdisipliner
¢alisma alanlari igerisindedir.

En sik basvurulan yaratici kent uygulamalari su bicimde siralanabilir;

o Kentlerle ilgili yeni temalar olugturmak ve markalar yaratmak; Kultir kentleri
Ornedi bu anlamda ciddi bir katalizér gorevi Ustlenmektedir. Kiltirel imajlarin
ne bicimde avantaja ve ekonomik girdiye donustirilecedi en &énemli
sorudur.

e Ozellikle islevini yitirmis sanayi kentleri varolan sanayi miraslarini bu amaca
ybnelik olarak kullanmakta, yeni kentsel odaklar yaratmaktadirlar.

e Kentlerde olusturulan yeni temalarla iddiali yapilar yapilmakta ve bu
yapilarin tasarimlari igin uluslararasi tne sahip mimarlarin ¢agirih oldugu
uluslararasi mimari yarismalar dizenlenerek bu yapilar gergede
donusturilmektedir.

e Uluslararasi sermayenin kentlere akigi paralelinde, ¢okuluslu firmalarin
yénetim vyapilari olarak insa edilen iddiali mimarilerin gergeklesmesi
saglanmaktadir.

e Diinyadaki en yiiksek, en teknolojik yapiy yaparak giindeme gelinmektedir.

IBA tarafindan Almanya’da organize edilen Emscher Park Projesi eski Ruhr
havzasini ve sanayi mirasini gerek kultirel, gerekse ekonomik ve sosyal anlamda
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degerlendirmis, ispanya’da Bilbao gibi bir sanayi kentinde yaratilan déniisim ve
tasarlanan mize, Bilbao efekti olarak adlandirilan ve kente olumlu katkilari olan bir
slirece yol agmistir.

Benzer politikalar ile yeniden kurgulanan bir diger kent te Amsterdam’dir.1999
yilinda baglayan degisim sureci, eski liman alanlarinin déndstirilmesi, yeni ulagim
akslari , yeni konut ve ticaret alanlari, iddiali yapilarla Amsterdam gelecege yeni
yatirimlar yapmustir.

Verilen tim oOrnekler s6zl edilen sosyal ve mekansal anlamda surdurilebilir yaratici
kent politikalarinin sonuglarini gdstermektedir, 6te yandan yaratici kent imajinin
kiiresel ortamda yarigmaci ve 6ne gikmayi hedefleyen boyutu, 6zellikle farkli mimari
imajlarla giindeme gelmekte, markalasma ve 6ne ¢ikma imajini kiresellesmenin
sonuglari olan; iddiali mimari bir dil ile yansitmaktadirlar.

Kiiresellesme, kiiresel yaratici kentler

icinde bulundugumuz yiizyil iletisim ve erigilebilirlik olarak diinyada kismen sanal,
kismen de gergek olarak sinirlarin kalktigi bir yuzyildir, bu olgu kultirlerin birbirinin
icine girmesine, baskin olan kdltlrlerin de diinya Uzerinde ortalama degerler olarak
kabul gérmesine neden olmustur.

Kulresellesmenin sonuglari yalniz sosyal ve ekonomik agidan incelemekle ortaya
¢cilkmaz, en 6nemli sonu¢ aslinda insanlari hem fiziksel yasam kalitesi anlaminda,
hem de psikolojik anlamda etkileyen mekansal degisimlerdir. Mekansal degisimler bir
yandan kentlerin Ustlendigi yeni islevler ve misyonlar baglaminda olmakta, ote
yandan da tasarlanan yeni yapilarin kentin fiziksel c¢evresini etkilemeleri ile
belirginlesmektedir.

Hizli bilgi akigi ve iletisim diinya kentlerinin finans sistemindeki 6nemini arttirmistir.
Mekansal sinirlarin kalkmasi, kiresel kentsel sistemi 6n plana c¢ikartmistir. Bazi
kentler digerlerine gbére daha cekici olabilmektedir. Bu rekabet kentleri birikim
sistemine agmaktadir. Kentler sermayeyi gekebilmek igin farkhliklarini arttirmaya
calismaktadir.

Kiresel rekabet eden kentler arasinda bigimsel zenginligini arttirarak tarihsel
gecmisinin yani sira bugiin de iddiali oldugunu kanitlayan ilk 6rnek, 1980’li yillarda
yeniden bigimlenmeye baslayan Paris’tir. Mitterand’in bir devlet politikasi bigiminde
ele aldigi Paris'in Grand Projects atilimi ¢ok etkin sonuglar vermis, kent kiresel
dizlemdeki ybnetsel roluni pekigtiren bir bicimde yeniden ve iddiali bir bigcimde
ortaya gikmistir.

Bu anlamda diger bir 6rnek te 1990l yillarin basinda duvarin yikilmasi ile birlikte
degisen Berlin’dir. Berlin’de Paris gibi kiiresel ylzini ortaya ¢ikartmaya galisan bir
yapilagsma igine girmistir..

Kuresellesme sureclerinden gelismekte olan Ulkeler de etkilenmistir..Uzak Dogu’nun
yeni bir ekonomik gug¢ olarak varlik gostermeye baglamasi ile de bodlgede yer alan
kentlerde yarisan kentler kategorisine girmislerdir. Bu baglamda Cin’de Sanghay,
Beijing gibi kentler, Hong Kong vyeni ve farkh kentsel imajlarla karsimiza
cikmaktadirlar. Bu kentler yaraticiliklarini alisilmadik mimari projelerle ortaya
koymaktadirlar.

Ozellikle Uzak Dogu’da yaratilan mimari aslinda daha énce sayilan kentsel yaratici
politikalarla degil, bu kentlerin kiresel dizleme eklemlenmelerini sadlayan, ¢cok uluslu
sirketlerin gu¢ gdstergesi olan, degisik mimari bigcimlere sahip, alabildigine yikselen
yapllari ile olmaktadir.

Yaratilan mimari

Belirsizlikler ve gecicilikler ortaminda reklamlar ve medya imajlar kulturel
pratiklerinde birlestirici rol oynamakta, imajlar mal haline gelmektedir. imaj sahibi
olmak bireyin kendi gergeklestirmesi agisindan énemli olmustur. Imajlarin Gretimi,
rekabet icinde , prestij saglanmasi baglaminda énemlidir. imaj yaratimi firmalar arasi
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rekabette de farkli bir yere sahiptir. Kiresellesme diizleminde yaratilan mimariyi bu
g6zle okumak gereklidir.

Daha 6nce de deginildigi gibi yaratici kiiresel kentler gerek ekonomik, gerek kdiltirel
gerekse turizm boyutunda olsun ortaya koymus olduklari yaratici politikalarini,
yaratici tasarimlarla ve fiziksel gevrelerle taglandirmayi istemektedirler

Mimarlik ortami da bu kosullar igerisinde bugline dek hi¢c olmadigi  kadar
irrasyonalist, sekilci ve gdsterigli bir bicim almaya baglamistir.

Endistri 6ncesi doneminin gerek yoneten, gerekse dinsel siniflarinin giic gostergesi
olan saray ve kilise yapilarinin yerini, yeni para ibadethaneleri olan is merkezleri,
kiltrel agidan kendilerini kanittamaya c¢alisan kentlerin iddiali, kdltir merkezleri ve
muze yapilari almistir.

Yaraticilik; bugiinki tiketim ekonomisi icinde pazarlamanin en énemli araglarindan
birisidir. Artik yapilarin da bir tiketim objesi olarak ele alindigi ginimizde bu
paralelde en yaratici mimariyi ortaya koyabilen karar vericiler bir anlamda kentlerini o
denli hizli gindeme g¢ikartabilmektedirler.

Sonug ve degerlendirmeler:
Yaratici kentsel politikalarda en hassas nokta; kentsel ve kuilturel kimligin
bozulmasini engellemek, kentsel bellegi silmeden, yeni dizenlemeler yapmaktir.
Kuresellesmeyi hedefleyen yaratici kentlerle ilgili en énemli ayirim da bu noktada
bulunmakta, mekansal anlamda Ust Uste yigisan yeni imgeler kenti gergek
kimliginden uzaklastirmaktadir.

Bu iki bakis paralelinde de mimari incelendiginde kentsel politikanin en énemli
noktasinda mimarinin durmakta oldugu gézlenmektedir; tetikleyici unsurun da bu
paralelde yaratilan mimari ve fiziksel ¢evre oldugu sonucuna varilabilir. Mimari
orneklerin pek cogunda iddialarin kentin yeni simgesi, kent odagi, yeni ¢ekim noktasi,
oldugu dustnulecek olursa; mutlak olarak yaratilan mimarinin kentin bir déntisim
temasi Uzerine oturtuldugu ¢ok acik olarak gézlenebilmektedir. Mimariye bu denli zor
bir misyonun yiiklendigi bu siireglerde de mimarlar tim yaraticiliklarini goéstermek, en
farkli tasarimi yapmak konusunda gaba harcamaktadirlar.

Bu paralelde yaratilan mimarinin ortak noktalari da su bicimde gbézlenmektedir.;

Mimari mutlak bir baglamsallik veya kavramsallik igerigi ile agiklanarak, formlar
olusturulmakta, formlarin gésterigli ve farkli olmasi istenmekte ve yapi heykele
donuserek, psikolojik bir etki birakmasi arzu edilmektedir. Dis kabudu o6rten
malzeme, formun gerekliligi olarak ta alisiimisin disinda secilmekte veya alisiimadik
malzemeler dnerilmektedir. i mekanda alisiimigin diginda kurgular, devingenlik ve
dinamizm aranmakta, islevsellik geri planda kalmaktadir. Ekolojik strdirilebilirlik
tasarimda 6nemli bir girdi olarak ele alinsa bile; bazi yapilarda iddiali formlar nedeni
ile bu konu tamamen devre disi birakilmaktadir. Tasarimda mutlak olarak bilgisayar
teknolojisi kullaniimakta, yapi kabudu ve strikturind ¢ézmek igin yeni bilgisayar
programlari Uretiimekte, imalat ve insaat sireci de bilgisayar teknolojisi ile
yapilmaktadir.

Tdm sayllan Ozellikler, yapilar icin blylk butcelere gereksinim oldugunu
gostermektedir.

Su anda Uretilen mimarlik; yaraticihdin yanisira belli 6lgiide narsist bir tavir da
sergilemektedir. insan boyutlarinin ¢ok &tesinde, giic ve gdsterisin hakim oldugu,
rekabetin gucli bir bicimde 6ne ¢iktigi bir fiziksel cevreyi ifade etmektedir. Bu da
aslinda kiresel rekabet ve kiresel dinyanin politiklarinin bir sonucu olarak ortaya
¢ctkmakta, bu politika kendi mimarisini de yaratmaktadir.
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